N 0 R

Prepared for Sample 4 Sample 4

™ Overview
The MajorsPTIE is an instrument designed to help facili-

tate your learning valuable information about how you
00 direct your energy, take in information, make decisions,

and how you orient to your environment.

Personality type theory can help you to understand
why some situations are enjoyable and energizing, while
others are uncomfortable and draining. The MajorsPTIE

is intended to help you in the process of self-understand-
ing and continued personal and professional growth.

For over twenty-yve years, many personality type
experts have noticed that people seem to have one of six-
teen different personality type patterns. The MajorsPTIE
alone will not tell you which one of these patterns is
accurate for you. It is recommended that you verify your
results through feedback and interaction with a person
knowledgeable about psychological type as well as your
own reading of more detailed descriptions. Brief descrip-
tions of the themes of the sixteen personality types are
provided. We recommend you explore full narrative
whole type descriptions to better ynd your best-yt type.
References are provided for further exploration.
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The MajorsPTI™ reports preferences on four dichotomies,
with two opposing preferences on each dichotomy.

This yve-page report integrates the way you responded to the MajorsPTIE with
the four interaction styles.

Your Preferred E Extraversion or | Introversion
World or Attitude Energized by interaction with others Energized by solitary activities
perception Sensin r iNtuitin

g ia Accessing / S Tangiblg experiential awareness ° N ICc:rl:(l:telngJal symbolic awareness
=2 Gathering Information ' '
> w
9 8 judgment | T Thinking or [ Feeling
ok Organizing / Information/situations assessed Information/situations assessed

Evaluating / Deciding based on criteria or principles based on appropriateness or worth

Orientation to J Judging or P Perceiving
the Outer World Plan ahead and follow the plan Keep options open to adapt

YOUR INDICATED RESULTS

According to your responses to the MajorsPTI™, you indicated preferences for: |NFP

It is also recommended, based on your responses, that you explore the following
preferences during your verification process.

ENFP

The Type Code

It is important to remember that the four-letter type code is more than the sum of four letters. It resulted from the
construction of an instrument that separated out the dichotomies at play in the personality: Extraversion-Introver-
sion, Sensing-iNtuiting, Thinking-Feeling, and Judging-Perceiving. While on the surface these dichotomies can be
described generally, they are not separate parts or traits.
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Understanding the “Self”

We can view who we are in several ways. \\\E‘”UAL S

Itis as if we have different fiselves.o S *ﬁ\,OPED \9&(“

¥ <a
The Contextual Self CORE
The contextual self is who we are in any SELF
given environment. It is how we behave 704,,,
depending on what the situation requires. @,

Here is where our pexibility and adaptabil-

ity come into play. We have capability to adapt
our temperament to the needs of the situation. The more skill and
comfort we have within our own temperament, the more likely we
are to easily step outside that temperament to meet the challenges of
the context. However, a speciyc environment may require, push us
to use, or even challenge us to become skilled using the talents and
taking the perspective of the other temperaments. The temperament
dynamics (see Things-in-Common later in this report) also give us
ways to shift our behavior as needed.

The Developed Self

When our contextual behaviors become habitual and ongoing, they
become an aspect of the developed self. Several factors inpuence our
development. First of all, our inborn tendencies have a natural way of
unfolding and developing. Given our particular inborn temperament
pattern, we are more likely to develop the talents of that tempera-
ment yrst. The responses of the environment as we engage with it can
also subtly inpuence our development. If we get rewarded for certain
behaviors and punished for others, we candt help but be inpuenced.
But we also make choices and decisions as we exercise our free will
in response to what life presents us. And other people inpuence us
through our interactions and roles.

The Core Self

An aspect of our personality exists from the beginning of our lives.
This aspect of ourselves is in our genes, our DNA. We are born with a
tendency to behave in certain ways, which inpuences how we adapt,
grow, and develop. When we act in congruence with this core self,

we are more likely to be in a state of fipow,0 of high energy. When we
have to act in ways that are different from our natural inclinations, we
are likely to pay a high-energy cost. In understanding ourselves, it is
important to understand all of these fiselveso and to honor the ways we
can be in all instances. It is important to not limit our self-knowledge
to just our contextual self, our developed self, or our core self.
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Understanding Our
Different “Selves”

Often as we go about our daily lives,
we are adapting to the current situ-
ation or context. This is one reason
that trying to ygure out the core self

is difycult when we look at a single
behavior. Another reason is that we
may have adapted to lifeds challenges
by suppressing some of our natural
inclinations and by developing aspects
of ourselves that are not part of our
natural pattern. When these aspects
have become an integral part of our
developed self, it is often very difycult
to determine our core self.

When we use a personality
instrument to help us, sometimes we
answer the questions in terms of the
contextual self, such as how we are at
work. Sometimes we answer in terms
of a developed self. It is important to
realize that no one instrument by itself
or a single view of personality will
easily get at the core self. We have
found that a variety of approaches,
taken together, works best to help us
understand our fiself.0

Finding Your Best-Fit
Type Pattern

Best-yt type refers to the personal-

ity type pattern that you decide yts
you best. By fibest-ytdo we mean the
type pattern that best matches your
core self, not your contextual self or
even your developed self. This pattern
may be the same as you report on a
personality instrument or it may be
different. You decide. No one descrip-
tion or pattern will be a perfect match
to all of who you are. Your personality
is rich and complex, and a fitypeo or
type pattern cannot adequately express
all of that richness.
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THE 4 INTERACTION STYLES

Your personality type code also links with your Interaction Styles. Interaction Styles refers to the patterns of person-
ality that addresses how we try to inpuence and relate to others as expressed through our behaviors. These patterns
of behavior have been observed over the last twenty-yve centuries and are briepy summarized here. (Brief descrip-
tions of the themes of the sixteen types are on page 5.)

Chart-the-Course€ & In-Charge€ have in common Behind-the-ScenesE & Get-Things-GoingF have in common
Directive Communications - Give structure, direct Informing Communications - Evoke, draw forth, seek input
CHART-THE-COURSEEFE BEHIND-THE-SCENES™

" ISTP/ISTJ/INTJ/INFJ ISFP/ISFJ/INTP/INFP
3 The theme is having a course of action to follow. The theme is getting the best result possible.
cwn
ol % © People of this style focus on knowing what to People of this style focus on understanding and
D s do and keeping themselves, the group, or the working with the process to create a positive
()
S _g’ z project on track. They prefer to enter a situa- outcome. They see value in many contributions
TE@ tion having an idea of what is to happen. They and consult outside inputs to make an informed
% § 8 identify a process to accomplish a goal and have decision. They aim to integrate various informa-
0 o-g a somewhat contained tension as they work to tion sources and accommodate differing points

Y =
f’a =3 create and monitor a plan. The aim is not the of view. They approach others with a quiet, calm
u <o
25 plan itself, but to use it as a guide to move things style that may not show their strong convictions.
o IS g
325 = along toward the goal. Their informed and delib- Producing, sustaining, deyning, and clarifying are
Q2¢c erate decisions are based on analyzing, outlin- all ways they support a groupis process. They
QE Qg
'CE v < ing, conceptualizing or foreseeing what needs to typically have more patience than most with the
8 be done. time it takes to gain support through consensus
5 for a project or to reyne the result.

IN-CHARGEFE GET-THINGS-GOINGE

ESTP/ESTJ/ENTJ/ENFJ ESFP/ESFJ/ENTP/ENFP
o The theme is getting things accomplished The theme is persuading and involving others.
=] 3 g through people. People of this style are focused They thrive in facilitator or catalyst roles and
50 8 on results, often taking action quickly. They aim to inspire others to move to action, facilitat-
Ooxc L . ; . . . . . .
5 o= often have a driving energy with an intention to ing the process. Their focus is on interaction,
2s 3 lead a group to the goal. They make decisions often with an expressive style. They Get-
E rg § quickly to keep themselves and others on task, Things-Going with upbeat energy, enthusi-
2= 0 on target, and on time. They hate wasting time asm, or excitement, which can be contagious.
g é i} and having to back track. Mentoring, executing Exploring options and possibilities, making
w £ g actions, supervising, and mobilizing resources preparations, discovering new ideas, and
°§> S - are all ways they get things accomplished. They sharing insights are all ways they get people
& f g notice right away what is not working in a situa- moving along. They want decisions to be
Lé’ E 5 tion and become painfully aware of what needs participative and enthusiastic, with everyone
= to be yxed, healed, or corrected. involved and engaged.
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Directing  DIRECTING  Informing Abstract INFORMING  Concrete
FORESEER DEVELOPER™ PLANNER INSPECTOR™ HARMONIZER CLARIFIER™ PROTECTOR SUPPORTER™
INFJ ISTJ INFP ISFJ

Personal growth. Sustain Drawing up plans and being Going with the pow. Know- Noticing whatis needed and
the vision. Honoring the gifts prepared. Take responsibility. ing what is behind what is whatis valuable. Talent for
of others. Taking a creative Getting work done yrst. Being said. Uncovering mysteries. careful and supportive orga-
approach to life. Talent for active in the community. Loy- Exploring moral questions. nization. Know the ins and

.g foreseeing. Exploring issues. alty to their roles. Cultivating Talent for facilitative listening. outs. Enjoy traditions. Work

® | Bridge differences and good qualities. Doing the right Relate through stories and to protect the future. Listening

E connect people. Practical thing. Bear lifeis burdens and metaphors. Balancing oppo- and remembering. Being nice

< | problem solving. Live with a overcome adversity. Talented sites. Getting reacquainted and agreeable. Unselysh will-
sense of purpose. Living an at planning, sequencing, with themselves. Have a way ingness to volunteer. Feeling
idealistic life often presents and noticing whatés missing. of knowing what is believable. a sense of accomplishment.
them with a great deal of Having to learn so much in Struggling with structure and Exasperated when people

¢ | stress and a need to with- hindsight is painful at times. getting their lives in order. ignore rules and donit get

Z | draw. along.

% ICONCEPTUALIZER DIRECTOR™ ANALYZER OPERATOR™ DESIGNER THEORIZER™ COMPOSER PRODUCER™

w INTJ ISTP INTP ISFP

x Maximizing achievements. Actively solving problems. Becoming an expert. Seeing Taking advantage of oppor-
Drive for self-mastery. Build Observing how things work. new patterns and elegant tunities. Stick with whatis
a vision. Very long-range Talent for using tools for the connections. Talent for design important. Talent for pulling

o | strategizing. Realizing prog- best approach. Need to be and redesign. Crossing together what is just right.

% | resstoward goals. Systems independent. Act on their the artiycial boundaries of Creative problem solving.

€ | thinking. Talent for seeing the hunches or intuitions. Under- thought. Activate the imagina- Building relationships. Attract-

g reasons behind things. Being standing a situation. Taking tion. Clarifying and deyning. ing the loyalties of others.

o | onthe leading edge. Main- things apart. Making discover- Making discoveries. Repect Being their own true self.
taining independence. Find it ies. Sharing those discover- on the process of thinking Have their own personal style.
difycult to let go in interacting ies. Unsettled by powerful itself. Detach to analyze. Play against expectations.
with others. emotional experiences. Struggle with attending to the Struggle with nurturing their

physical world. own self-esteem.
ENVISIONER MENTOR™ IMPLEMENTOR SUPERVISOR™ DISCOVERER ADVOCATE™ FACILITATOR CARETAKER™
ENFJ ESTJ ENFP ESFJ
Communicate and share Talent for bringing order to Inspiring and facilitating Accepting and helping others.
values. Succeeding at chaotic situations. Educating others. Exploring percep- Managing people. Hearing
relationships. Realizing themselves. Industrious, work- tions. Talent for seeing whatis people out. Voicing concerns
dreamsdtheir own and hard attitude. Balance work not being said and voicing and accommodating needs.

o | others. Seek opportunities to with play. Having a philosophy unspoken meanings. Seek to Admire the success of others.

2 | grow together. Heeding the of life. Having the steps to suc- have ideal relationships. Rec- Remember whatis important.

8 | call to a life work or mission. cess. Keeping up traditions. ognize happiness. Living out Talented at providing others

&£ | Enjoy the creative process. Being well balanced. Connect- stories. Want to authentically with what they need. Keep

< | Intuitive intellect. Reconcile ing their wealth of life experi- live with themselves. Respond things pleasant. Maintaining a
the past and the future. Talent ences. Often disappointed to insights in the creative sense of continuity. Account-
for seeing potential in others. when perfectionistic standards process. Finding the magical ing for the costs. Often disap-
Often ynd living in the present | for economy and quality are situation. Restless hunger for pointed by entrepreneurial

o difycult. not met. discovering their direction. projects.

f—_t STRATEGIST MOBILIZER™ PROMOTER EXECUTOR™ EXPLORER INVENTOR™ MOTIVATOR PRESENTER™

= ENTJ ESTP ENTP ESFP

= | Being a leader. Maximize Taking charge of situations. Being inventive. Talented Stimulating action. Have a
talents. Marshal resources Tactical prioritizing. Talent for at building prototypes and sense of style. Talent for
toward progress. Intuitive negotiating. Want a measure getting projects launched. presenting things in a useful
explorations. Forging partner- of their success. Keep their Lifelong learning. Enjoy the way. Natural actors®engag-

o | ships. Mentoring and empow- options open. Enjoy acting as creative process. Share their ing others. Opening up people

% | ering. Talent for coordinating a consultant. Winning people insights about lifeis possibili- to possibilities. Respect for

CE» multiple projects. Balance over. Caring for family and ties. Strategically formulate freedom. Taking risks. A love

© | peace and conpict. Predictive friends. Enjoy exhilaration at success. An inviting host. of learning, especially about

& | creativity. Often overwhelmed the edge. Disappointed when Like the drama of the give people. Genuine caring.
by managing all the details of others donit show respect. and take. Trying to be diplo- Sometimes misperceive
time and resources. matic. Surprised when their othersi intentions.

strategizing of relationships
becomes problematic.

16
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