
Overview
The MajorsPTIÊ is an instrument designed to help facili-
tate your learning valuable information about how you 
direct your energy, take in information, make decisions, 
and how you orient to your environment.

Personality type theory can help you to understand 
why some situations are enjoyable and energizing, while 
others are uncomfortable and draining. The MajorsPTIÊ 
is intended to help you in the process of self-understand-
ing and continued personal and professional growth. 

For over twenty-ýve years, many personality type 
experts have noticed that people seem to have one of six-
teen different personality type patterns. The MajorsPTIÊ 
alone will not tell you which one of these patterns is 
accurate for you. It is recommended that you verify your 
results through feedback and interaction with a person 
knowledgeable about psychological type as well as your 
own reading of more detailed descriptions. Brief descrip-
tions of the themes of the sixteen personality types are 
provided. We recommend you explore full narrative whole 
type descriptions to better ýnd your best-ýt type. Refer-
ences are provided for further exploration.
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YOUR INDICATED RESULTS

The MajorsPTI™ reports preferences on four dichotomies,  
with two opposing preferences on each dichotomy. 
This six-page report integrates the way you responded to the MajorsPTIÊ with  
the four temperaments.

Your Preferred  
World or Attitude

 
perception

 Accessing /  
Gathering Information

 
judgment

 Organizing /  
Evaluating / Deciding

Orientation to  
the Outer World

 Extraversion  
 Energized by interaction with others 

 Sensing   
 Tangible, experiential awareness

 Thinking  
 Information/situations assessed  
 based on criteria or principles

 Judging  
 Plan ahead and follow the plan

or  Introversion 
  Energized by solitary activities

or  iNtuiting
  Conceptual, symbolic awareness

or  Feeling 
   Information/situations assessed  
  based on appropriateness or worth

or  Perceiving 
  Keep options open to adapt
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The Type Code
It is important to remember that the four-letter type code is more than the sum of four letters. It resulted from the 
construction of an instrument that separated out the dichotomies at play in the personality: Extraversion-Introver-
sion, Sensing-iNtuiting, Thinking-Feeling, and Judging-Perceiving. While on the surface these dichotomies can be 
described generally, they are not separate parts or traits. It is assumed that reporting preferences for one over the 
other of each dichotomy on a personality instrument would give us an idea of the pattern of cognitive processes 
and thus reveal the personality type patterns.

According to your responses to the MajorsPTI™, you indicated preferences for:

THE BASICS

It is also recommended, based on your responses, that you explore the following 
preferences during your verification process.
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Understanding Our  
Different “Selves”
Often as we go about our daily lives, 
we are adapting to the current situ-
ation or context. This is one reason 
that trying to ýgure out the core self 
is difýcult when we look at a single 
behavior. Another reason is that we 
may have adapted to lifeôs challenges 
by suppressing some of our natural 
inclinations and by developing aspects 
of ourselves that are not part of our 
natural pattern. When these aspects 
have become an integral part of our 
developed self, it is often very difýcult 
to determine our core self.

When we use a personality 
instrument to help us, sometimes we 
answer the questions in terms of the 
contextual self, such as how we are at 
work. Sometimes we answer in terms 
of a developed self. It is important to 
realize that no one instrument by itself 
or a single view of personality will 
easily get at the core self. We have 
found that a variety of approaches, 
taken together, works best to help us 
understand our ñself.ò

Finding Your Best-Fit  
Type Pattern
Best-ýt type refers to the personal-
ity type pattern that you decide ýts 
you best. By ñbest-ýtò we mean the 
type pattern that best matches your 
core self, not your contextual self or 
even your developed self. This pattern 
may be the same as you report on a 
personality instrument or it may be 
different. You decide. No one descrip-
tion or pattern will be a perfect match 
to all of who you are. Your personality 
is rich and complex, and a ñtypeò or 
type pattern cannot adequately express 
all of that richness.

UNDERSTANDING YOUR BEST-FIT TYPE

Understanding the “Self”
We can view who we are in several ways.  
It is as if we have different ñselves.ò

The Contextual Self
The contextual self is who we are in any 
given environment. It is how we behave 
depending on what the situation requires. 
Here is where our þexibility and adaptabil-
ity come into play. We have capability to adapt 
our temperament to the needs of the situation. The more skill and 
comfort we have within our own temperament, the more likely we 
are to easily step outside that temperament to meet the challenges of 
the context. However, a speciýc environment may require, push us 
to use, or even challenge us to become skilled using the talents and 
taking the perspective of the other temperaments.  The temperament 
dynamics (see Things-in-Common later in this report) also give us 
ways to shift our behavior as needed.

The Developed Self
When our contextual behaviors become habitual and ongoing, they 
become an aspect of the developed self. Several factors inþuence our 
development. First of all, our inborn tendencies have a natural way of 
unfolding and developing. Given our particular inborn temperament 
pattern, we are more likely to develop the talents of that tempera-
ment ýrst. The responses of the environment as we engage with it can 
also subtly inþuence our development. If we get rewarded for certain 
behaviors and punished for others, we canôt help but be inþuenced. 
But we also make choices and decisions as we exercise our free will 
in response to what life presents us. And other people inþuence us 
through our interactions and roles.

The Core Self
An aspect of our personality exists from the beginning of our lives. 
This aspect of ourselves is in our genes, our DNA. We are born with a 
tendency to behave in certain ways, which inþuences how we adapt, 
grow, and develop. When we act in congruence with this core self, 
we are more likely to be in a state of ñþow,ò of high energy. When we 
have to act in ways that are different from our natural inclinations, we 
are likely to pay a high-energy cost. In understanding ourselves, it is 
important to understand all of these ñselvesò and to honor the ways we 
can be in all instances. It is important to not limit our self-knowledge 
to just our contextual self, our developed self, or our core self.
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Your personality type code also links with your temperament pattern. Temperament refers to the broader patterns 
of personality and examines themes and core values expressed through behaviors. These patterns of behavior 
have been observed over the last twenty-ýve centuries and are brieþy summarized here.  (Brief descriptions of the 
themes of the sixteen types are on page 5.)

THE 4 TEMPERAMENT PATTERNS

PEOPLE OF THE
CATALYST™ TEMPERAMENT

(IDEALIST/NF/BLUE)

_NF_
Want to be authentic, benevolent, and empathic. 
Search for identity, meaning, and signiýcance. Are 
relationship oriented, particularly valuing meaning-
ful relationships. Tend to be idealistic and vision-
ary, wanting to make the world a better place. 
Look to the future. Trust their intuition, imagina-
tion, and impressions. Focus on developing 
potential, fostering and facilitating growth through 
coaching, teaching, counseling, and communicat-
ing. Generally are enthusiastic. Think in terms of 
integration and similarities and look for universals. 
Often are gifted in the use of metaphors to bridge 
different perspectives. Usually are diplomatic. 
Frequently are drawn to work that inspires and 
develops people and relationships.

PEOPLE OF THE
STABILIZER™ TEMPERAMENT

(GUARDIAN/SJ/GOLD)

 _S_J
Want to ýt in, to have membership. Hunger for 
responsibility, accountability, and predictability. 
Tend to be generous, to serve, and to do their 
duty. Establish and maintain institutions and 
standard operating procedures. Tend to protect 
and preserve, to stand guard and warn. Look to 
the past and tradition. Foster enculturation with 
ceremonies and rules. Trust contracts and author-
ity. Want security and stability. Think in terms of 
what is conventional, comparisons, associations, 
and discrete elements. Generally are serious, 
concerned, and fatalistic. Usually are skilled at 
ensuring that things, information, and people 
are in the right place, in the right amounts, in the 
right quality, at the right time. Frequently gravitate 
toward business and commerce.

PEOPLE OF THE
THEORIST™ TEMPERAMENT

(RATIONAL/NT/GREEN)

 _NT_
Want knowledge and to be competent, to achieve 
mastery. Seek expertise to understand how the 
world and things in it work. Are theory oriented. 
See everything as conditional and relative. Are 
oriented to the inýnite. Trust logic and reason. 
Want to have a rationale for everything. Are 
skeptical. Think in terms of differences, delineat-
ing categories, deýnitions, structures, and func-
tions. Hunger for precision, especially in thought 
and language. Usually are skilled at long-range 
planning, inventing, designing, and deýning. Gen-
erally are calm. Foster individualism. Frequently 
gravitate toward technology and the sciences. 
Tend to be well suited for engineering and devis-
ing strategy, whether in the social sciences or 
physical sciences.

PEOPLE OF THE
IMPROVISER™ TEMPERAMENT

(ARTISAN/SP/ORANGE)

 _S_P
Want the freedom to choose the next act. Seek 
to have impact, to get results. Want to be grace-
ful, bold, and impressive. Generally are excited 
and optimistic. Are absorbed in the action of the 
moment. Are oriented toward the present. Seek 
adventure and stimulation. Hunger for spontane-
ity. Trust impulses, luck, and their ability to solve 
any problem they run into. Think in terms of 
variation. Have a talent for noticing and describing 
rich detail, constantly seeking relevant informa-
tion. Like freedom to move, festivities, and games. 
Tend to be natural negotiators. Seize opportuni-
ties. Usually are gifted tacticians, deciding the 
best move to make in the moment, the expedient 
action to take. Are frequently drawn to all kinds of 
work that requires variation on a theme.

Abstract/Idealistic
Symbolic awareness, The mind's eye

Concrete/Realistic
Experiential awareness, The body's eye
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PROTECTOR SUPPORTER™

ISFJ
Noticing whatôs needed and 
whatôs valuable. Talent for care-
ful and supportive organization. 
Know the ins and outs. Enjoy 
traditions. Work to protect the 
future. Listening and remem-
bering. Being nice and agree-
able. Unselýsh willingness to 
volunteer. Feeling a sense of 
accomplishment. Exasperated 
when people ignore rules and 
donôt get along.

IMPLEMENTOR SUPERVISOR™

ESTJ
Talent for bringing order to 
chaotic situations. Educating 
themselves. Industrious, work-
hard attitude. Balance work 
with play. Having a philosophy 
of life. Having the steps to suc-
cess. Keeping up traditions. 
Being well balanced. Connect-
ing their wealth of life experi-
ences. Often disappointed 
when perfectionistic standards 
for economy and quality are 
not met.

FACILITATOR CARETAKER™

ESFJ
Accepting and helping others. 
Managing people. Hearing 
people out. Voicing concerns 
and accommodating needs. 
Admire the success of others. 
Remember whatôs important. 
Talented at providing others 
with what they need. Keep 
things pleasant. Maintaining a 
sense of continuity. Account-
ing for the costs. Often disap-
pointed by entrepreneurial 
projects.

PLANNER INSPECTOR™

ISTJ
Drawing up plans and being 
prepared. Take responsibility. 
Getting work done ýrst. Being 
active in the community. Loy-
alty to their roles. Cultivating 
good qualities. Doing the right 
thing. Bear lifeôs burdens and 
overcome adversity. Talented 
at planning, sequencing, 
and noticing whatôs missing. 
Having to learn so much in 
hindsight is painful at times.

ANALYZER OPERATOR™

ISTP
Actively solving problems. 
Observing how things work. 
Talent for using tools for the 
best approach. Need to be 
independent. Act on their 
hunches or intuitions. Under-
standing a situation. Taking 
things apart. Making discover-
ies. Sharing those discover-
ies. Unsettled by powerful 
emotional experiences.

COMPOSER PRODUCER™ 
ISFP

Taking advantage of oppor-
tunities. Stick with whatôs 
important. Talent for pulling 
together what is just right. 
Creative problem solving. 
Building relationships. Attract-
ing the loyalties of others. 
Being their own true self. 
Have their own personal style. 
Play against expectations. 
Struggle with nurturing their 
own self-esteem.

PROMOTER EXECUTOR™

ESTP
Taking charge of situations. 
Tactical prioritizing. Talent for 
negotiating. Want a measure 
of their success. Keep their 
options open. Enjoy acting as 
a consultant. Winning people 
over. Caring for family and 
friends. Enjoy exhilaration at 
the edge. Disappointed when 
others donôt show respect.

MOTIVATOR PRESENTER™

ESFP
Stimulating action. Have a 
sense of style. Talent for 
presenting things in a useful 
way. Natural actorsðengag-
ing others. Opening up people 
to possibilities. Respect for 
freedom. Taking risks. A love 
of learning, especially about 
people. Genuine caring. 
Sometimes misperceive 
othersô intentions.

CONCEPTUALIZER DIRECTOR™

INTJ
Maximizing achievements. 
Drive for self-mastery. Build 
a vision. Very long-range 
strategizing. Realizing prog-
ress toward goals. Systems 
thinking. Talent for seeing the 
reasons behind things. Being 
on the leading edge. Main-
taining independence. Find it 
difýcult to let go in interacting 
with others.

DESIGNER THEORIZER™

INTP
Becoming an expert. Seeing 
new patterns and elegant 
connections. Talent for design 
and redesign. Crossing 
the artiýcial boundaries of 
thought. Activate the imagina-
tion. Clarifying and deýning. 
Making discoveries. Reþect 
on the process of thinking 
itself. Detach to analyze. 
Struggle with attending to the 
physical world.

STRATEGIST MOBILIZER™

ENTJ
Being a leader. Maximize 
talents. Marshal resources 
toward progress. Intuitive 
explorations. Forging partner-
ships. Mentoring and empow-
ering. Talent for coordinating 
multiple projects. Balance 
peace and conþict. Predictive 
creativity. Often overwhelmed 
by managing all the details of 
time and resources.

EXPLORER INVENTOR™

ENTP
Being inventive. Talented 
at building prototypes and 
getting projects launched. 
Lifelong learning. Enjoy the 
creative process. Share their 
insights about lifeôs possibili-
ties. Strategically formulate 
success. An inviting host. 
Like the drama of the give 
and take. Trying to be diplo-
matic. Surprised when their 
strategizing of relationships 
becomes problematic.

HARMONIZER CLARIFIER™

INFP
Going with the þow. Know-
ing what is behind what is 
said. Uncovering mysteries. 
Exploring moral questions. 
Talent for facilitative listening. 
Relate through stories and 
metaphors. Balancing oppo-
sites. Getting reacquainted 
with themselves. Have a way 
of knowing what is believable. 
Struggling with structure and 
getting their lives in order.

ENVISIONER MENTOR™

ENFJ
Communicate and share 
values. Succeeding at rela-
tionships. Realizing dreamsð
their own and others. Seek 
opportunities to grow together. 
Heeding the call to a life work 
or mission. Enjoy the creative 
process. Intuitive intellect. 
Reconcile the past and the 
future. Talent for seeing poten-
tial in others. Often ýnd living 
in the present difýcult.

DISCOVERER ADVOCATE™

ENFP
Inspiring and facilitating 
others. Exploring percep-
tions. Talent for seeing whatôs 
not being said and voicing 
unspoken meanings. Seek to 
have ideal relationships. Rec-
ognize happiness. Living out 
stories. Want to authentically 
live with themselves. Respond 
to insights in the creative 
process. Finding the magical 
situation. Restless hunger for 
discovering their direction.

FORESEER DEVELOPER™

INFJ
Personal growth. Sustain 
the vision. Honoring the gifts 
of others. Taking a creative 
approach to life. Talent for 
foreseeing. Exploring issues. 
Bridge differences and con-
nect people. Practical prob-
lem solving. Live with a sense 
of purpose. Living an idealistic 
life often presents them with 
a great deal of stress and a 
need to withdraw.
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Recommended sources of narrative descriptions for finding your best-fit type:
Berens, Linda V., and Dario Nardi. The 16 Personality Types: Descriptions for Self-Discovery. Huntington Beach, Calif.: Telos Publications, 1999.
Berens, Linda V., et. al. Quick Guide to the 16 Personality Types in Organizations: Understanding Personality Differences in the Workplace. Huntington 

Beach, Calif.: Telos Publications, 2001.
Berens, Linda V., Linda K. Ernst, and Melissa Smith. Quick Guide to the 16 Personality Types and Teams: Applying Team EssentialsÊ to Create Effective 

Teams. Huntington Beach, Calif.: Telos Publications, 2004.
Berens, Linda V., and Dario Nardi. Understanding Yourself and OthersÈ: An Introduction to the Personality Type Code. Huntington Beach, Calif.: Telos 

Publications, 2004.

Recommended sources of further reading for temperament:
Berens, Linda V. Understanding Yourself and OthersÈ: An Introduction to the 4 Temperaments-3.0. Huntington Beach, Calif.: Telos Publications, 2006.
Cooper, Brad. Quick Guide to the Four Temperaments and Sales: An Introduction to the Groundbreaking SalesÊ Methods. Huntington Beach, Calif.: Telos 

Publications, 2003.
Delunas, Eve, Survival Games Personalities Play. Carmel, Calif.: Sunþower Ink, 1992.
Dossett, Mary. and Julia Mallory. Results by Design: Survival Skills for Project Managers. Huntington Beach, Calif.: Telos Publications, 2004.
Dunning, Donna. Quick Guide to the Four Temperaments and Learning: Practical Tools and Strategies for Enhancing Learning Effectiveness. Huntington 

Beach, Calif.: Telos Publications, 2003.
Dunning, Donna. Quick Guide to the Four Temperaments and Change: Strategies for Navigating Workplace Change. Huntington Beach, Calif.: Telos Publi-

cations, 2004.
Michel, Sarah. Perfecting ConnectingÈ: Learning to Speak the Language of Others. Audio. Huntington Beach, Calif.: Telos Publications, 2003.
Michel, Sarah. Perfecting ConnectingÈ: A Personal Guide to Mastering Networking in the Workplace. Huntington Beach, Calif.: Telos Publications, 2004.
Nardi, Dario. Character and Personality Type: Discovering Your Uniqueness for Career and Relationship Success. Huntington Beach, Calif.: Telos Publica-

tions, 1999.
Nardi, Dario. Multiple Intelligences and Personality Type: Tools and Strategies for Developing Human Potential. Huntington Beach, Calif.: Telos Publications, 

2000.
Nash, Susan. Turning Team Performance Inside Out. Palo Alto, Calif.: Davies-Black Publishing, 2000.
Segal, Marci. Creativity and Personality Type: Tools for Understanding and Inspiring the Many Voices of Creativity. Huntington Beach, Calif.: Telos Publica-

tions, 2001.
Segal, Marci. Quick Guide to the Four Temperaments and Creativity: A Psychological Understanding of Innovation. Huntington Beach, Calif.: Telos Publica-

tions, 2003.
Specht, David. Lessons from the Window Seat: Achieving Shared Vision in the Workplace. Huntington Beach, Calif.: Telos Publications, 2000.

Other sources of further reading about psychological type and related models:
Baron, Renee. What Type Am I? New York: Penguin Putnam, 1998.
Berens, Linda V. Dynamics of Personality Type: Understanding and Applying Jungôs Cognitive Processes. Huntington Beach, Calif.: Telos Publications, 2000.
Berens, Linda V. Understanding Yourself and OthersÈ: An Introduction to Interaction Styles. Huntington Beach, Calif.: Telos Publications, 2001.
Cooper, Brad. and Linda V. Berens. Groundbreaking SalesÈ Skills: Portable Sales TechniquesÊ to Ensure Success. Huntington Beach, Calif.: Telos Publica-

tions, 2004.
Dunning, Donna. Whatôs Your Type of Career?: Unlock the Secrets of Your Personality to Find Your Perfect Career Path. Palo Alto, Calif.: Davies-Black 

Publishing, 2001.
Dunning, Donna. TLC at Work, Palo Alto, Calif.: Davies-Black Publishing, 2004.
Fairhurst, Alice M., and Lisa L. Fairhurst. Effective Teaching, Effective Learning. Palo Alto, Calif.: Consulting Psychologists Press, 1995.
Harris, Anne Singer. Living with Paradox. Paciýc Grove, Calif.: Brooks/Cole Publishing, 1996. 
Hartzler, Gary, and Margaret Hartzler. Functions of Type: Activities to Develop the Eight Jungian Functions. Huntington Beach, Calif.: Telos Publications, 

2004.
 Hirsh, Sandra Krebs, and Jean Kummerow. Life Types. New York: Warner Books, 1989. 
Isachsen, Olaf, and Linda V. Berens. Working Together: A Personality Centered Approach to Management, 3d ed. San Juan Capistrano, Calif.: Institute for 

Management Development, 1995.
Gerke, Susan K., and Linda V. Berens Quick Guide to Interaction Styles and Working Remotely: Strategies for Leading and Working in Virtual Teams. Hun-

tington Beach, Calif.: Telos Publications, 2003.
Grant, W. Harold, Magdala Thompson, and Thomas E. Clarke. From Image to Likeness. New York: Paulist Press, 1983.
Jung, Carl G. Psychological Types. Princeton, N.J.: Princeton University Press, 1971.
Martin, Charles R. Quick Guide to the 16 Personality Types and Career Mastery: Living with Purpose and Working Effectively. Huntington Beach, Calif.: 

Telos Publications, 2003.
 Myers, Isabel Briggs, with Peter B. Myers. Gifts Differing. 1980. Reprint, Palo Alto, Calif.: Consulting Psychologists Press, [1980]1995.
Pearman, Roger R. Hard Wired Leadership : Unleashing the Power of Personality to Become a New Millennium Leader. Palo Alto, Calif.: Davies-Black 

Publishing, 1997.
Pearman, Roger R., and Sarah C. Albritton, (Contributor). Iôm Not Crazy, Iôm Just Not You : The Real Meaning of the 16 Personality Types. Palo Alto, Calif.: 

Consulting Psychologists Press, 1997.
Sharp, Daryl. Personality Types: Jungôs Model of Typology. Toronto, Canada: Inner City Books, 1987.
Quenk, Naomi. In the Grip. Palo Alto, Calif.: Consulting Psychologists Press, 1985. 
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